
VICTORIA’S DIRTY SECRET CAMPAIGN 

 
October 28th, 2005 
New York Times Ad Escalates Environmental Campaign Against Victoria's Secret 
San Francisco – An advertisement in today’s The New York Times intensified the pressure 
against Victoria’s Secret for continuing to print 395 million catalogs annually, predominately on 
paper that is made directly from forests. The ad is the second that ForestEthics has run in the 
Times this year. Like the first ad, the new ad features a lingerie-clad model holding a cartoon 
chainsaw. 
 
October 14th, 2005 
Protest Against Victoria's Secret Hits Home 
Float in OSU's Homecoming Parade Protests Victoria's Secret's Destructive Practices 
Columbus, OH – At today's OSU homecoming parade, a float sponsored by OSU Free the Planet 
generated quite a bit of curiosity. Why were activists, dressed as angels, pretending to cut down 
forests? To those in the know -- including employees of Columbus-based Limited Brands, parent 
company of Victoria's Secret -- the message was clear. Those "forest angels" were the latest 
protest in an ongoing campaign against Victoria's Secret, which prints one million catalogs a day, 
mostly on paper that comes from Endangered Forests. 
 


