Advocates for Youth’s communications strategy is designed to expose adolescent reproductive

and sexual health policies that promote ultra-conservative ideology as opposed to public health

science. During the past year, Advocates’ media outreach resulted in stories on issues such as

Ad‘-’ﬂtﬂiBS abstinence_—only, the President’s misguided pudget priorities, the HPV vaccine, and emergency

contraception in newspapers and on radio shows around the country. As one strategy,

For Yﬂuth Advocates conducted interviews to highlight the absurd change in federal regulations

Rights. Respect Responsibili.”  encouraging abstinence-only funding grantees to target unmarried people as old as 29. Staff

published the ad that appears below in the Washington Post Express, Roll Call, and Ms. Magazine to expose the
new regulations as ridiculous, unrealistic, and ideological.
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