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1. In less than a year, the Campaign for Safe Cosmetics convinced OPI Nail Products 

Inc., the leading manufacturer of salon nail polish, to remove two of the three most toxic 

chemicals (linked to cancer and birth defects) from its entire product line, and the 

company says it is searching for a safer alternative to the third. 

 

Beginning in March 2006, the Campaign for Safe Cosmetics employed face-to-face 

meetings between Campaign leadership and OPI executives, a print ad campaign in OPI’s 

hometown of Los Angeles (see ad, Miss Treatment ad.jpg), dozens of grassroots actions 

nationwide and outreach to media to put pressure on the company. In August 2006 it 

agreed to remove dibutyl phthalate from all its products, and in March 2007 OPI sent a 

letter to Campaign partner Women’s Voices for the Earth detailing its commitment to 

removing toluene from all products (see press release, 2007.03.29_WVE nail salons 

report release_final.pdf; letter, Letter from OPI_March2007.pdf; and news coverage, 

2007.03.30_Los Angeles Times_OPI.doc).  

 

2. In February 2007, the Campaign for Safe Cosmetics and author David Steinman jointly 

released lab results at a press conference (see press release, 2007.02.08_1,4-Dioxane 

press release.doc; and photo, Dr. Devra Davis speaking at 1,4-Dioxane press 

conf_Feb07.JPG) showing the presence of a hidden carcinogen, 1,4-Dioxane, in 

children’s bath products. The chemical is a byproduct of manufacturing and therefore 

does not appear on product labels. 

 

The public response was overwhelming and built over time: within two months 

Campaign staff fielded hundreds of phone calls and e-mails from concerned parents all 

over the United States, many of whom had called the manufacturers whose products were 

tested. All of the parents wanted to know how they could find safer products for their 

kids. The press release was posted on blogs and circulated via e-mail, as well as reported 

in the media (see news, 2007.02.09_Los Angeles Times_1,4-Dioxane.pdf and 

2007.02.15_New York Times_1,4-Dioxane.doc), and the Campaign sent an action alert 

to subscribers detailing how to find safer products. 

 

One short-term result was a letter from one of the companies whose products were tested, 

Johnson & Johnson, confirming that it was no longer selling two of the products found to 

contain the carcinogen. For the long-term, this story highlighted the failings within the 

FDA to adequately protect the public from known carcinogens in personal care products, 

even this vulnerable population. 

 

3. As of June 2007, more than 570 cosmetics companies have signed the Compact for 

Safe Cosmetics, a pledge to remove dangerous chemicals from personal care products. 

Only a portion of these companies were included in our original outreach to companies in 



2004; most have come to us after learning about the Compact via media, the natural 

products industry and CSC’s presence at trade shows, among others. 

 

4. In 2007, the Campaign for Safe Cosmetics worked closely with advocates and 

legislators in Maryland, Oregon and Washington (see news, 2007.02.20_Seattle Post-

Intelligencer_State mulls cosmetic safety law.doc) to craft state legislation related to 

making cosmetics safer. Oregon was successful in passing in June 2007 a memorial to 

Congress calling on the FDA to require pre-market testing of ingredients in cosmetics 

and to eliminate toxins from cosmetics.  

 

5. The national Campaign for Safe Cosmetics continues to work with smaller local and 

niche groups on this issue, particularly with teens (see news, 2007.04.29_San Francisco 

Chronicle_Pretty for Prom.doc; and photo, Project Prom event in San 

Francisco_Apr07.jpg) and college students (see news, 2007.05.03_OSU Daily 

Barometer_Luna tour.doc). Our grassroots leaders have given approximately 20 talks to 

women's and health-affected groups, as well as teens, in the last several months.  



 

FOR IMMEDIATE RELEASE: Thursday, February 8, 2007 
Contacts: Kevin Donegan or Marisa Walker, Breast Cancer Fund, (415) 346-8223; Stacy Malkan, Campaign 

for Safe Cosmetics, (202) 321-6963; David Steinman, author, “Safe Trip to Eden,” (310) 403-6995; Sheila 

Huettl, Freedom Press, (323) 208-2629. 

 

Cancer-causing Chemical Found in Children’s Bath Products 
 

Women’s Shampoos and Body Wash also Contaminated 

 
WASHINGTON—A hidden cancer-causing petrochemical has been found in dozens of children’s 

bath products and adults’ personal care products, in some cases at levels that are more than twice the 

U.S. Food and Drug Administration’s lenient recommended maximum. 

 

Laboratory tests released today revealed the presence of 1,4-Dioxane in products such as Hello Kitty 

Bubble Bath, Huggies Baby Wash, Johnson’s Baby Wash, Scooby-Doo Bubble Bath and Sesame 

Street Bubble Bath. The tests also found the carcinogen in Clairol Herbal Essences shampoo, Olay 

Complete Body Wash and many other personal care products. 

 

1,4-Dioxane is a petroleum-derived contaminant considered a probable human carcinogen by the 

U.S. Environmental Protection Agency and a clear-cut animal carcinogen by the National 

Toxicology Program. It is also on California’s Proposition 65 list of chemicals known or suspected 

by the state to cause cancer or birth defects. Because it is a contaminant produced during 

manufacturing, the FDA does not require it to be listed as an ingredient on product labels. 

 

The problem of 1,4-Dioxane contamination in personal care products is highlighted in a new book, 

“Safe Trip to Eden: Ten Steps to Save the Planet Earth from the Global Warming Meltdown,” by 

David Steinman. The laboratory results were released jointly today at the National Press Club by 

Steinman and the Campaign for Safe Cosmetics, a coalition of U.S.-based health and environmental 

groups working to protect cosmetics consumers from toxic chemicals and hold companies 

accountable for the safety of their products. 

 

“Regrettably, 1,4-Dioxane contamination is just the tip of the iceberg,” said Jeanne Rizzo, R.N., 

executive director of the Breast Cancer Fund, a founding member of the Campaign for Safe 

Cosmetics. “Because the FDA does not require cosmetics products to be approved as safe before 

they are sold, companies can put unlimited amounts of toxic chemicals in cosmetics.” 

 

Steinman said parents should be outraged that companies are willing to spend a significant amount 

of money on entertainment licensing agreements that entice children but won’t spend pennies to 

remove contaminants such as 1,4-Dioxane. 

 

“Consumers who have young children, as I do, have the right to expect the highest purity in 

children’s products,” Steinman said. “I call on American consumers to say no to dangerous 

petrochemicals in their children’s cosmetic and personal care products.” 

 

Contrary to what many consumers may believe, the FDA does not review or regulate cosmetics 

products or ingredients for safety before they are sold to the public and has no legal authority to 

require safety assessments of cosmetics. 

More/ 



Add One/ Cancer-causing Chemical Found in Personal Care Products 

 

Devra Lee Davis, professor of epidemiology and director of the Center for Environmental Oncology 

at the University of Pittsburgh Cancer Institute, said that the usual regulatory approach of assessing 

risk one chemical at a time does not account for the combined effects of very low levels of hidden 

contaminants in personal care products and from other sources. “We must lower exposures to 

controllable agents that we know or suspect cause cancer,” she said. 

 

The FDA has been measuring 1,4-Dioxane levels since 1979, but because the agency has little 

authority or enforcement capacity over the cosmetics industry, it has worked with manufacturers to 

reduce levels on a voluntary basis only. In 2000, the FDA recommended that cosmetic products 

should not contain 1,4-Dioxane at concentrations greater than 10 ppm (parts per million); yet some 

15 percent of products tested exceeded even these lenient guidelines. This limit, however, also does  

not take into account that babies exposed to 1,4-Dioxane from baby shampoo may be exposed at the 

same time to 1,4-Dioxane from bubble bath, body wash and many other products. 

 

More than two dozen products were tested at Steinman’s request by West Coast Analytical Service, 

an independent testing laboratory specializing in trace chemical analysis. Among the products tested: 
 

Product        1,4-Dioxane 

Baby & Children’s Consumer Products     concentration 
Disney Clean as Can Bee Hair & Body Wash (Water Jel Technologies)  8.8 ppm 

Disney Pixar Cars Piston Cup Bubble Bath (MZB Personal Care)  2.2 ppm 

Gerber Grins & Giggles Gentle & Mild Aloe Vera Baby Shampoo  8.4 ppm 

Hello Kitty Bubble Bath (Kid Care)      12 ppm
*
 

Huggies Baby Wash Shea Butter      4.0 ppm 

Huggies Natural Care Baby Wash Extra Gentle and Tear Free   4.2 ppm 

Johnson’s Head-to-Toe Baby Wash (Johnson & Johnson)   5.3 ppm to 6.1 ppm 

Johnson’s Kids Tigger Bath Bubbles (Johnson & Johnson)   5.6 ppm to 7.9 ppm 

Johnson’s Kids Shampoo Watermelon Explosion (Johnson & Johnson)  10 ppm* 

Lil’ Bratz Mild Bubble Bath (Kid Care)     3.7 ppm 

L’Oreal Kids Orange Mango Smoothie Shampoo    2.0 ppm 

Mr. Bubble Bubble Bath Gentle Formula with Aloe    1.5 ppm 

Rite-Aid Tearless Baby Shampoo      4.3 ppm 

Scooby-Doo Mild Bubble Bath (Kid Care)     3.0 ppm 

Sesame Street Wet Wild Watermelon Bubble Bath (The Village Company) 7.4 ppm 

 

Adult Consumer Products 
Clairol Herbal Essences Rainforest Flowers Shampoo    23 ppm

*
 

Olay Complete Body Wash with Vitamins (normal skin)   23 ppm
*
 

Suave Naturals Passion Flower       2.0 ppm 

 

Steinman’s book explains what Americans can do today to be “green patriots” and curb the nation’s 

dependency on foreign oil. The new laboratory results reveal the health risks posed by the same 

petrochemicals that are part of what he calls the nation’s growing oil addiction. 

 

Women and girls use an average of 12 personal care products daily, according to a 2004 survey 

conducted by the Campaign for Safe Cosmetics.  

# # # 
Founding members of the Campaign for Safe Cosmetics include Alliance for a Healthy Tomorrow, Breast Cancer Fund, 

Commonweal, Friends of the Earth, Women's Voices for the Earth, Environmental Working Group, National Black 

Environmental Justice Network and the National Environmental Trust. For more information and background on the 

campaign, and a link to the Environmental Working Group’s “Skin Deep” database of cosmetics product safety, visit 

www.safecosmetics.org. To learn more about “Safe Trip to Eden: Ten Steps to Save the Planet Earth from the Global 

Warming Meltdown” by David Steinman, call Sheila Huettl at (323) 208-2629. 

                                                 
*
 Exceeds or is at upper limit of FDA voluntary guidelines 
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Looking at the Bottle and What’s in It 
 
 

By Natasha Singer February 15, 2007 

 
Concerns about chemicals in cosmetics have prompted some consumer groups and researchers to 
conduct their own lab tests on beauty products. 
 
Last month, Consumer Reports ShopSmart magazine published a report about eight consumer 
fragrances the company had tested for the presence of phthalates, a group of chemicals used as 
plasticizers in many consumer products. A few of these chemicals have been found to have a 
hormonal effect on lab animals; one chemical, DEHP, is banned from cosmetics in European 
Union nations. 
 
The magazine reported that each scent, tested by an outside lab, contained DEHP, but it did not 
disclose how much of the chemical was present. 
 
John Bailey, executive vice president for science of the Cosmetic, Toiletry and Fragrance 
Association, an industry trade group, said that cosmetic companies do not use DEHP in their 
perfume formulas. The chemical may have leached into the scents from their plastic containers, he 
said. 
 
Researchers from the Food and Drug Administration, in a study published last year in the Journal 
of Cosmetic Science, said there is not enough data to conclude that exposure to phthalates from 
cosmetics constitutes a hazard to human health. 
 
Another lab test published last week, commissioned by David Steinman, an environmental writer 
who has a new book out, examined 15 popular baby shampoos and bubble baths for the presence 
of dioxane, a chemical that has caused cancer in lab animals. An independent lab hired to conduct 
the tests detected trace amounts of dioxane in each product. 
 
Dr. Bailey said that cosmetics companies do not use dioxane in formulas, but it can be a 
manufacturing byproduct. “Suppliers and manufacturers are doing their best to reduce this,” he 
said, noting that dioxane levels in cosmetics have declined markedly in the last decade. 
 
The F.D.A. has not established a limit for dioxane in cosmetics, according to an agency official. 
The agency has tested cosmetics and determined that dioxane evaporated so quickly during use of 
products that the amounts available to absorb through the skin were very low, a spokeswoman said. 
 




